Opening Page

1. [H2 – Match Between System and the Real World] (Severity Rating 2)

The opening page does not welcome the user in any way to the system.  There is no indication that the user is using a McDonald’s ordering system, or even that the user is at McDonald’s.

General to All Menus

2. [H2 – Match Between System & Real World] (Severity Rating 3)

The Special Request function has a text box before the button, making me think that you add words to the text box and then click the button to add the request to the order.  Instead, I click the button first to pick a special request and it gets added to the text box automatically.  Although this may become self-explanatory when the system is touch screen based, it may still confuse users.

3. [H4 – Consistency and Standards] (Severity Rating 0)

On some menus, a change from small to medium of the selected item says “add $.15” and on others it gives the total price.  The listing of prices should be consistent.

4. [H1 – Visibility of System Status] (Severity Rating 2)

The prices on individual menus rather mysteriously add up.  It would be nice to have the price of each item constant next to the item and have a running total at the bottom of the page.  Having the price right beneath the main item (especially in value meal menu) makes it seem like it is only adding up the sandwich and doesn’t consider the drink and fries, which it does.

5. [H5 – Error Prevention] (Severity Rating 0)

The user can type into some of the drop down menus, even though you probably don’t want them being able to type there.  I suppose once this is a touch screen, this will not be a problem because there will be no keyboard.

6. [H4 – Consistency and Standards] (Severity Rating 1)

When a price ends in a zero (e.g. $3.10) the zero gets cut off in dynamically created text fields, making the number look like a plain number, not a price.

Main Menu

7. [H4 – Consistency and Standards] (Severity Rating 1)

First screen is menu for whatever the last user ordered last.  The starting screen should always be the same, no matter what the last user has done.

8.  [H4 – Consistency and Standards] (Severity Rating 1)

Sometimes when starting, there are two categories highlighted, even though only one of their menus shows up on the main screen.

9. [H4 – Consistency and Standards] (Severity Rating 1)

The toy preview button is text, but there is a picture right next to it.  Since most of the buttons on the system are pictures, I thought the picture was the button next to text describing it, rather than the text itself.

Extra Value Order Page

10. [H2 – Match Between System and the Real World] (Severity Rating 3)

I believe extra value meals at McDonalds come with french fries.  Maybe I am wrong.  If not, then it seems like either there are no fries included in this system, or that fries are automatically included, without any input from the user.  If the latter is the case, then as a user, I would not realize that I had ordered fries, and I might order an extra order of them separately.

Drinks Menu

11. [H8 – Aesthetic and Minimalist Design] (Severity Rating 1)

Add Special Request button for coffee on the drinks menu works, but there are no special requests the user can make.  The button is a dead end.

12. [H4 - Consistency and Standards] (Severity Rating 2-3)

Drinks menu is not listed like the others.  It is listed like a list, with no pictures.  It gets somewhat confusing when the user has been clicking on pictures and now has to click on words.

Sandwich Menu

13. [H4 – Consistency and Standards] (Severity Rating 3)

The special requests for the different sandwiches have different options.  Even though the cheeseburger seems to contain tomatoes, the user cannot choose to have fewer tomatoes, while the user can alter the amount of tomatoes on a Big Mac.  

14. [H2 – Match Between System and the Real World] (Severity Rating 0)

Usually when you order from McDonalds, the cashier asks, “Do you want fries or a drink with that?”  Even though I prefer the system without that (because I don’t want to be coerced into buying things I don’t want or need), I bet McDonalds would like the system to do the same: somehow draw the customer into buying accompaniments to sandwiches.

McSalads Menu

15. [H4 – Consistency and Standards] (Severity Rating 1)

The McSalads menu only previews one price, whereas the drinks and french fries menus preview small, medium and large prices.

McNuggets Order Page

16. [H2 – Match Between System and the Real World] (Severity Rating 3)

The McNuggets order page tallies the number of ketchups the user would like.  Instead of ketchup, the user should be able to choose the sauce she wants.

Order Summary

17. [H1 – Visibility of System Status] (Severity Rating 5)

If there are more than six items that the user has ordered, only the first six show up on the confirmation screen, and there is no way to see the other items.

18. [H7 – Flexibility and Efficiency of Use] (Severity Rating 2)

When you modify an order, you can only hit OK, not Cancel.  So if user wants to delete the order, they have to do so on the final screen by decreasing quantity to 0.

19. [H5 – Error Prevention] (Severity Rating 2)

I find the “eat in/to go” option rather small.  To prevent errors, I would put it on a separate screen at which the user must explicitly make a choice before being allowed to go on.  Or leave it unchosen and force the user to make a choice – if she doesn’t before hitting a payment button, a screen asking the explicit question should come up.

20. [H5 – Error Prevention] (Severity Rating 3)

If you change the “eat in/to go” option and then return to the main menu to order more items, the option reverts to its defaults state upon your return to the order summary page.  A user may change that option early on and forget to check again at the end.

21. [H2 – Match Between System and the Real World] (Severity Rating 1)

The Order Summary page notes that there is tax added to the total.  However, the amount of tax is not listed, which is usually on the receipt.  

