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questions
exXams
essays

suggestions
on the media

keyboard signatures

http://www.onthemedia.org/transcripts/2010/02/26/03

advertising archive

http://historyproject.ucdavis.edu/ic/collection/marchand/Advertising/
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sidebar: technology
changes behavior!

goodheart's law
"any observed statistical regqularity will

tend to collapse once pressure is placed

upon it for control purposes’
Charles Goodhart

(1936 - ) Charles Goodhart,

"Monetary Relationships,"” 1975

productivity
production
unemployment
amount of information
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sidebar: technology
changes behavior?

“moral hazard"
tracing clicks
rescuing banks
painkillers

car safety
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sidebar: technology
changes behavior?

“"moral hazard"™

Google's Clicks Not as Profitable tracing clicks

The search powerhouse's second-quarter earnings increased 19%, but rescu i N g ban ks

investors spooked by a drop in revenue per click . 1
% painkillers

car safety

By Aaron Ricadela
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overview

why advertising?
advertising and infrastructure
information and advertising

what's new?
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why advertising

does advertising does belong in a
history of information class?
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why advertising?

my answers

a. detaching information from time & technology
cp: public sphere

- intelligence

b. pushing at technology
cp: intelligence
bornography

c. raising issues of reliability, trustworthiness ...

Cofl10 -- Advertising 7



why advertising?

my answers
d. topicality
-advertising &

Washington Wire the public sphere

Poltical insight and Analysis From The Wall Street Joumal's Capital Bureau

| WsJ Blogs -

Cost of 5668 Election Cycle: $5.3 Billion

Brody Mulins repants on money and podiics

The breaknack pace of fund-ramng for the presdental race Pas made e 2008 slection e
MOS QDOCSNVE EvOL, BCordNg 10 & new report released by the Center for Responaive Politics

The rorgertsan organgation sstimates Be race for the Whits Mouse and Congress will cost »
wial of §5.3 bilion-about 25% mare Pan 2004 The campagn for the White House alone wil

8



why advertising?

my answers
e. topicality
-advertising &
public sphere

They Pay for Cable, Music and Extra Bags. How About News?

By WCHARD PERE 2 MERA e TN ARANOGD

Subinhad A 7. 501
Just a year ago, most media companies believed the formula for Internet success was (o
offer free coatent, build an audience and rake in advertising dollars. Now, with the recession
battering advertising oaline, in print and on television, media executives are contemplating
a tougher trick: making the consumer pay.

Publishers like Hearst Newspapers, The New York Times and Time inc.are drawing up
plans for possible Internet fees. Jeffrey L. Bewkes, Time Warner's chief executive, is
promoting 4 plan called "TV Everywhere,” to offer consamers a vast array of tedevision
online, provided they are paying cable TV customers. And Rupert Murdoch, who once
vowed (0 make The Wall Street Journal's Web site free, is now an evangelist for charging
readers.




why advertising?

my answers

e. topicality

-advertising &

information infrastructure
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information
infrastructure

who clicks?
Google

YouTube
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information
infrastructure

who clicks?
Google

YouTube

Analysts Estimate YouTube's Losses At $470M This
Year
, By Doug Caverty - vy, 040UV 2009 - 14:3 =) {

Can’'t overcome bandwidth costs, content kcensing

' Doen bt two and » Ra¥ years since Google Bought

YouTule fior $1.65 Dilon, and according Lo 3 New report from
Credt Sunse, Coogie's Not going 1O stop paying for that decision anytime
s00n. YouTube mught lose in the neighborhood of $470 milkon in 2009.

™e math s pretty smple. Crede
Suisse analysts Spencer Wang and
Kanneth Sena Debeve YouTule wib
generste around $240 milion
FEVENUe ThiS yOlr. However, various
mpenses oould odd o to roughly
$711 mibon. Do some subtraction,
and you ' logkang at & negative
number.




information
infrastructure

skin in the game
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information
infrastructure

skin in the game

More than 7 million

students use Google Apps.

Empower your school with our free email and collaboration tools

mail, Calendar, Docs and more.
oogle Apps Education Edition offers a free (and ad-free) set of customizable tools that enable

AT EEN IR




information
infrastructure

firefox
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Why Firefox's future lies in Google's hands

o rl

Firefox has just turned five, and it's doubt!ud anybody cutside of
Redmond begrudges Mazilla's celebrations. The open-source
browser now accounts for 25% of the gicbal market, according
to figures from Net Applications, and has brought a radical
rethink in what we expect from a browser.

However, as Mazilla blows out the birthday cake candles, it
might also be reflecting on the curse of getting what you wish
for. Its success has forced rivals 10 rase their game, and the
past two years have seen Micresoft, Apple and Opera close the

features gap significantly.

¥ Callery

“They've been forced 10 improve their browsers, and they have resources at ther dsposal that Mozilla
doasn’l,” said Rob Enderle, principal analyst al the Enderle Group. "It was a different ball game when it was
Mazilla against Microsoft, everybody was on its side. Now that there are alternatives, t's going to be
harder.”

Not least because of Google, which with the release of
Chrome now stands as both benefactor and rivalto € 1t was a different ball game when it
Mozl Gogo i th et homepage v P 05 Mozilla against Microsot
Ty T U e ALY WG NS SN there are alternatives, it’s going to be
type something into the “awesome bar”. The ceal, harder
which runs until 2011, was worth $66 million to Mozilla J)
in 2007, accounting for 88% of the foundation's
revenues that year (the last year for which it had published accounts). But now Google is a competitor as
well as a , 15 it really wise for Mozilla to be 0 dependent on the search giant?

Cofl 10 -- Advertising




information
infrastructure

great books
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TECHNOLOGY MARCH 10, 2010, 10032 AM_ET

Google Reaches Books Deal With Italy

Article Comments

63| Email & Print Save This & L O © @ +More

By CHRISTOPHER EMSDEN

ROME—Google Inc. on Wednesday said it will scan ancient Italian literary texts ranging from
Galileo Galilei to herbal medicine manuals as part of the Intemet company's first publishing
partnership with a national government,

The deal involves digitizing up to one million books held in the National Libraries in Rome and
Florence.

Google has similar arrangements for out-of-copyright books with Oxford University, Madrid's
Complutense University and the Bavarian state museum, but Wednesday marked what Nikesh
Arora, Google's President of Global Sales Operations and Business Development, called a
"groundbreaking” deal with a national government, and evidence that his company is eager to
counter the Internet becoming "overly Anglo-Saxon.”




information
infrastructure

JOURNAL

' t

VIDEO NEWS = BLOGS ] REVIEWS =~ HOW-TOS PARTICIPATE = MAGAZINE

Home >

EOF - The Google Exposure
Feb 01,2010 By Doc Searls

m Linux Joumal

Neither Google nor its business model are lrees that grow o the sky.

Advertising is a bubble. If that's a true statement, Google is a bubble too. And if that's true, many of the goods we
take for granted on the Web are at risk. Let's run down some evidence,

Google has more than a million servers. The company is notoriously silent on the exact number, but I was told by a
Google official that it was headed toward a million in the next couple years—and that was seven years ago. For a




we Evan :

—

failure impossible!?

NASDAQ peak
March 10, 2000: 5132.52

boo.com
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information issues

information & advertising

economists' view
- informing people

'the efficient market hypothesis'

- helping consumers satisfy their needs

- linking consumers with products

Cofl 10 -- Advertising



informing!?

A
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Edward Bernays
1891-1995

Sigmund Freud
1856-1939

advertising,
pr & propaganda

Edward Bernays, 1891-1995

1913, Committee on Public Information

Propaganda, 1928
Engineering of Consent, 1955
Biography of an Idea, 1965

Proctor & Gamble
United Fruit Company
American Tobacco
Dodge Motors

Cofl 10 -- Advertising 19



informing?

creating desires or anxieties?

Someone's doing the
~ LOOK test!




informing?

creating desires or anxieties?

Someone’s doing the
~LOOK test!




informing?

creating desires or anxieties?
PERS/ washes | Someone's doing the

winiver;

"
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informing?

creating desires or anxieties?

PERSIL m:vsllre:p, Someones doing the
2 ™ - LOOK test!

Yoreil washes whiter!




informing?

creating desires or anxieties!?
PERS/ washes | Got back to mischiof,

whiter!

Yoreil washes whiter!
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informing?

Tobacco Firms Sue to Block Marketing Law

By DUEF WILSON

Published: August 31, 2008

Most of the nation’s largest tobacco companies filed a free-speech lawsuit on Monday in
Kentucky to try to stop a landmark federal law from curtailing their marketing or forcing
them to print graphic warnings on the top half of cigarette packages next year.

“The case is likely to proceed quickly,” Floyd Abrams,
a constitutional lawyer who is representing the
Lorillard Tobacco Company, said in a phone interview on
Monday. “Tobacco is a legal product for adults, and the
Supreme Court has said that the industry has an
interest which the First Amendment protects to
communicate information about its products, and adults

have the right to receive that information.”

Cofl 10 -- Advertising 2l



http://topics.nytimes.com/top/reference/timestopics/people/a/floyd_abrams/index.html?inline=nyt-per
http://topics.nytimes.com/top/reference/timestopics/people/a/floyd_abrams/index.html?inline=nyt-per

beyond informing?

James Vicary's subliminal experiments, 1957

worries ahead

"by A.D. 2000 ...depth manipulation of the

Jameé\ﬁcary psychological variety will seem amusingly
LIS L old-fashioned. By then, perhaps the
biophysicists will take over with
Rﬁgﬁﬂﬂ "biocontrol," which is depth persuasion
ckerd. carried to its ultimate. ... Planes,
missiles, and machine tools already are

guided by electronics, and the human brain--

being essentially a digital computer--can be

too.

—-Vance Packard, Hidden Persuaders, 1957
Cofl 10 -- Advertising 22




James Vicary
1915-1977

The Hidden
Persuaders

beyond informing?

NEUROMARKETING CONSULTANCY

Maket rasaarch is now & key componert of aimost every
CoOMMercal onlorprse. ACOurate ostimaton of consumer demand and
proderernce s vt for the success of new products, peoduct -
aunches and the range of rlated sales activibes ncludng sales |
promoions, packagng Sesign, pantof-aale daplays and advertining
strateges. Bacause 50 much of our Tought ocours in the

Nxoly %0 miss many of the factors that inflverce consumer behaviour
Sndgng the gap Betwean Mng and DaPirviowr i s e of 1he ey
chalerges et face marketers joday . Cognitive neuroscience now
offers us & Maard 10 badoe that gap.”

Vichao! Brarmmer. BSc Beochem) PAD
Chavman, Neucaease Limied




Economist.com

linking consumers
& products!?

“The astronomical growth in the wealth and
cultural influence of multinational
corporations over the last fifteen years can
arqguably be traced back to a single,
seemingly innocuous idea ... that successful
corporations must primarily produce brands,
as opposed to products?”

—-Naomi Klein, No Logo

Cofl 10 -- Advertising



linking consumers
& products!?

“The astronomical growth in the wealth and
cultural influence of multinational
corporations over the last fifteen years can
arqguably be traced back to a single,
seemingly innocuous idea ... that successful
corporations must primarily produce brands,
as opposed to products?”

—-Naomi Klein, No Logo

“the consumer dictates to the companies
EconomISt.Com simplify choice, guarantee quality

ultimate accountable institution”

—-Economist (review of No Logo)
Cofl 10 -- Advertising 23




commerce &
information

a suspect relationship?

"It 1s inconceivable that we
should allow so great a
possibility for service to be
drowned in advertising chatter.”

Herbert Hoover

Cofl 10 -- Advertising



is to

This
that we will

not charge the Gazette with

Cofl 10 -- Advertising
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change of mind

change of subject

Besides all other Chymical Preparations, That
Great Preservative, the Elixir Proprietotis,
made with the Volatile Salt of Tartar, so
much desired and sought, hath been prepared
by Dr. William Jones, Chymist in Ordinary to
his Majesty, in the presence of Ten of the
Chief of the Colledge of Physicians; And by
reason of the great Abuse that hath been put
upon it, by selling the common Elixir instead
thereof; It is now to be had at his own

Elabaratory.
London Gazette, 1678
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a suspect relationship

"No Advertisement was ever admitted to
it, tho earnest Application was made for
it ... It made its own way into the
World"

John Oldmixon, writing about
The Medley, launched in 1710.

[it survived for 45 issues]

Cofl 10 -- Advertising



"All the public papers now on
foot depend on advertisements.”

1705

—— Defoe,

Review,

(IR |

L
ADVERTISEMENTS

Sroughram A;ozb«;]), in Soutkwok,
i

R' heuirg fomde Time fimce, By order of &
Merchint, jemt o Degen of ki Cordizl Elixiv
Yo Sweden, bas laely regeiv'd Advice- shat
‘Nuw'ers of People finding iz g, greas Prefes-
ver of Health, dyink it every Marning : And
Jursher 15 affure is g fo, bask & Ceveificare from
tbemee, That ( to sbe Perfon's beff Kwowlzdge
and Obfervasion) uos exe who rook it bagh bad
the Difesfe  and many are of Opinism f¢ bash
been of gress Yo in flopping sbz Frogrefs of
it. Fe bath alfo & -(.‘a#:ng from on
Bowd 4 Stip a1 Famaics, Thag 2fter S & 7 of
she Men dled i 24 Howrs of & Mulignans Di-
fremper, 1ke Captarm biwfulf (fearing Le fouid
Bofe all bieMen) gave 1he red, mbaywere Jeiy'dy
plentifully of tkw Edixir (which for many Yeirs
be took with bixe) and iy God’s BlefJing ow i,
v’ every Man afeer.” He u not ovly willing,
{m defrous thic may be publife’d for 1ke Good
of others, Few mow will go 1o Sez or sravel
withsus s, The Cersificares sbestfelves any
Gemiemen may fee if they plesfe.
$ ™ Severad Boses are joft wow fent -
aim into Sweden, axd | besr ske Car’s Phy
ciots bave order'd is puto she Army. 5] wild
Jowe Mcribomss weuld fowd ¢ imto Dave-
mitrk, it might domneo good 1bere, andloge
Frofic to the Semder,
ajt Pu'l fo'd (many Thoufands of she former
Editoss bavirg fold in & 1itie 1ime;)
Re Mars:p's Seventh Edition of bis
" Book aed. Jeegnd Editiop of bis Ap-
pemiix, corceraing Secrer Difeafes, both
compri2'd iz One Folume, with Amendments,
asd many hundre¢ Adcitions: fr deirf
the laft he will =ver wiice; and ivis pye-
{oimed,cnctains as wuchInynwiitecn
that S.bj &, fur tie Yenehit of Pysiemes; il

both 'Sexes relazing. fo . that 'Infe@icn,
¢, are4rom Reafon and long Expegience
explicated and detedled § neceflary for the
Perufal of all that bavey’ or ever bad the
leat Injory that Wayg, and wvploe tke
Haalth aud, Welfare of themielves spd Po-
flericy 3 thag, Diftemper, if oot toally
cradicaced, proviny, davgerous as wellfas
ohaoxions, The whole nrerlpers’d with
Prefcrintions, Qofervatuwmns, Hiltoriey, Lets
ters, and Proefs of maay remackable Cales
ard Cures, By -Fobs J:::ém,“ Surgcoc:..
Sold 2t hjs Houje in Hatron-Go dex 4 rasal-
fo by N..Creuéh ia the Pokling, . g:tiﬁ
worth on LowdowsBridge, P. Verreme at St
weea's Head o the Serand, C. K_r;_g in Weft.
minfler- Gzl M. Avkinsio 8¢, Paul's Chprche-
Yard, Booklellers, and D. Leash. ia the
Lisle Ol Baily, Pr.Botnd 7 5. 6d..

VACKERY Umazsk’dy in 3 Parts,con.
Qainig, r-Reﬂeﬁxmoﬂ"!{é ﬂadi-
tion of Mr. Mersin™s Treitifedi tha
Vinered Difesfz. 2. An Exemingtion of
the Charireble Surgeon, The Generons Sur-
geomn, The Tomb of Vewns, and a preeended
n:=w Method of ¢oring chis Dileafey ” 3. A
beief Enquisy into the Ancient 2ad prefent
State of the Praliices of Phyfick and Suc-
gery s a follAccount of Quacks 3 then (in
2 coacife Method) is (hewn the Caxje, Na-
rure, Signs, and Dapgerons Effeds of this
Difeafz, various ways of Recerviwg, Symp.
tomes Bcft Difeovering, 204 ooly Metkod
of preventing its Infe@icn rtgEether with
the bzlr, moft cheap, fafe, fpeedy, cafic 3pd
private Merhods of Care. Asalfothe Cexfe
and Cure of O Gl .. 12 in Men, 20d Wesis
reffes in Womer.  The S cond Editicn
Exlarg’d.. Siid by D. Sresvw sithout Teme




comment

“to inform the world where they may be
furnished with almost everything that
1s necessary for life. 1If a man has
pains in his head, colics in his
bowels, or spots in his clothes, he may
here meet with proper cures and
remedies. If a man would recover a
wife or a horse that is stole on
strayed; if he wants new sermons,
electuaries, ass’s milk, or anything
else, either for his body or his mind”
--Steele, 1710

Cofl 10 -- Advertising



the wall

Mr. SPECTATOR.

Several of my Friends were this Morning got together over a Dish of
Tea in very good Health, though we had celebrated Yesterday with more
Glasses than we could have dispensed with, had we not been beholden
to Brooke and Hellier. 1In Gratitude therefore to those good
Citizens, I am in the Name of the Company, to accuse you of great
Negligence in overlooking their Merit who have imported true and
generous Wine, and taken Care that it should not be adulterated by
the Retailers before it comes to the Tables of private Families or
the Clubs of honest Fellows. I cannot imagine how a SPECTATOR can be
supposed to do his Duty, without frequent Resumption to such Subjects
as concern our Health

--Steele, Spectator, Friday April 25, 1712
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More NEws

Two Portugal Merchants and Vintners ... turning from Merchants and
Importers, to be Retailers, and setting up Taverns in every Cellar ...
It has restor'd the Trade ... the Poisoning Art of Adulteratings,
Sophistications, corrupt Mixtures, and all the abominable Ingredients
and Compositions, which turn'd our simple Liquids into Wine ... we may
come to ahve our Portugal Trade restor'd again.

Nothing sells, even in the common Taverns new, but Brook and

Hellier ... These Wines were Neat and Natural ... a Glass of Brook and
Hellier is the general Entertainment ... 1if you hear a Drawer call his
Wine to be Scor'd, as he comes out of the Cellar, Ten Pints in Eleven

shall be red or White Prt .. you shall hear them c¢ry -- thus, A Quart
of Brook and Hellier-Score.

—-Defoe, Review 1711
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Two Portugal Merchantscs
Importers, to be Retailercs
It has restor'd the 1T
Sophistications, corrupt
and Compositions, which tu
con

Nothing sells, €

Hellier These Wines we
Hellier is the general Ente
Wine to be Scor'd, as he
shall be red or White Prt

MOore NEWS

ADV ERTISEMENTS.

This Day isPoblifh’d,

'r H E true State of the Cife between

the Goverrment and the Creditors
of the Navy, @, As it relates to the
Stath-Sea Trade 5 and the Injaflice of the
Tranfallioes oo cither Side Impartiblly en-
quir'd igwo. Pr. 24, JuR Publifh’d, 2o
Effay on the South-Sea Trade, by the Au.
thor of the Review. Pr,6 4. High-Church
Aphorifms by thofe TwinaBrothers jo Scig.
del, the Examiner and modeft Abel,
Pr. 64. Prioted for J. Baker In Pa-

wer Nofler-Row.

HI1S is to give Notice , That
T Meliicurs Brook and Seller of Lon-
dow, Merchants, who do pow give [luch
general Satisfaflion ia Retailing their New
Natursl Ferrugal Wines in the faid City,
(being the peft thae have come from Fortx-

g4] for many Years paft) bave for the more

effeftual fupplyiog the other Parts of the
Kingdom, caus'd Ships to S3il direélly frem
Poriegel to the followiag Places, where
they are Arrivid with the lixe Natoral
Wizes, beimg sbe owly New Wines that are
uow there, or can Arrive this Seafom 5 which
Wines areto befold by the following Per.
fons, inthe refpe@ive Places, viz. By Mr.
Barté. Avent in Piymouth ; Mefficurs Fames
aed Fobn Armold o Porsfmsanh ; Mefieors
Fames Wakeman, and Fobw Negus in Ter-
mouth { Mr. Fofaph Taylor of Wysbick in Lysn
Regh 3 Mr.Ovowlein Hull 3 Mr. Fofi Stome
ia Gairsborough | Mr. William Profor in
Newesfile wpen Tyme: Note, the Price,
viz. The Viawz Winesat 147 per Hoglhead
oratss. 44, per Gallon, and the Oporre
Wines at 16/, per Hoghczd, cr O4.per
Galloe.

Printed for and fold by Fobw Baker at the Black. Boy
Parer-Nofier Rew, 171},
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-"Mefficurs Brooke and Hellier

lane near Bread-firees, having exresienc’d |
porto and Viana Wines do give fuch unive:{
enconrag'd further 10 acccmodate the Tow
they refolve to retail the entire Cargoes of
Galies jult ariiv'd and landing, confifting
and white Oporto, ard 20 _)ipeFu of ied and v
ing the only Wines of thefe Sorts in Merch
ral Vaults and Taverns following, -vis. in Fre
under the Crown.Tave:n in Br un
lisbury-Court iz Fleewftreer, under Mr. Ryr
May-pole intht Strand, and at the Horn-1
Weflmunfler 4 arid there is now open’d otl
Tavein.Yard sgainft. Billingfgate, :in the
Buildings, and under St. James's Market-ho)
r8th Inttant'will be open'd the Green-Drag
Lane in Holborn. : :Note, The Prices of the
the Vaults, the new natural red and white O
18 d. per Quart and .17 1. per Hogfhead, 2
rs d.per Quartand 13 L. per Hogthead ; an
orto and white Viana atao d.and red V

MOore NEWS

ADV ERTISEMENTS.

This Day isPodlifh'd,

’r HE true State of the Cife between

the Goverrment and the Creditors
of the Navy, @, As it relates to the
Stuth-Sea Trade § and the Injaftice of the
Tranfallioes oo cither Side Impartially ea-
quir'd ideoe Pr. 24, JuRt Publifh’d, 2o
Effay on the Soutb-Sea Trade, by the Au-
thor of the Review. Pr.6 4. High-Church
Aphorilms by thofe TwinaBrothers o Scag.
del, the Examiner and modeft Abel,
Pr. 64. Prioted for J. Baker In Pa-
ger. Nofler-Row.

HI1S is to give Notice , That
T Melieurs Brook and Selller of Lon-
dow, Merchants, who do pow give fuch
general Satisfaftion fa Retailing their New
Natursl Perrugal Wines in the faid City,
(being the peft that have come from Fortx-

g41 for many Years paft) have for the more

effeftual fupplyiog the other Parts of the
Kingdom, caus"d Ships to S;il direlly from
Poriegel to the followiag Places, where
they are Arrivid with the lixe Natoral
Wines, beimg ske owly New Wines that are
uow there, or can Arrive this Seafom 3 which
Wines areto befold by the following Per.
fons, inthe refpe&live Places, viz., By Mr.
Barrb, Avere in P{mou:b; Mefficurs ?:uu
acd Fobnw Armoid In Porsfmoanh; Mefeors
Fames Wakeman, and Fodw Neguy in Ter-
mouth  Mr. /e Tayior of Wysbick in Lymn
Regh 3 Mre.Crewlein Hull 3 Me. Fof. Stome
ia Gairsborokgh | Mr. William pro8or in
Newesftle wpen Tyme: Note, the Price,
iy, The Views Winesat 147 per Hoglhead
oratss. 44, per Gallon, and the Oporrs
Wines at 16/, per Hoghheed, or 041, pcr
Gallor.

Printed for and fold by Fobn Baker at the Black.Boy
Pasrer-Nofier Rew, 1711,

ote, Thenew white and red Anadea Wines are at 25. per Qm
and-20]. per Hogthead, snd to be had only in theaforefiid Vaslui
York.Buildings, and under St. James's Market-Ho (2.
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the presses roll on

"1754, the [Daily 1731: Daily Advertiser

Advertiser] appeared in )
, 1737: London Daily Post
the format which was to

be the standard for the | 744 General Advertiser

English newspaper until .
, : |751: London Advertiser
The Times added a fifth

column in 1808. Hence |'752:  Publick Advertiser (Junius)

the Daily Advertiser ma . . .
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the wall comes down!?

ADARTSNG

Magazines Blur Line Between Ad and Article

by STTAVANE OFTORD
bt Ao 7 2000

= v

H SEND TO MOMNE

amm

h SN I

if the separation between magazines’ editorial and advertising sides was once a gulf, it is
now diminished 1o the size of a sidewalk crack.

(£ Erdarge This Image Recent issues of Entertainment Weekly, Esquire,
Tizme, People, ESPN the Magazine, Scholastic
Parent & Child and other magazines have woven in £ "
advertisers in new ways, some going as faras
mmdsmwkm‘m ARTICLE TOOLS

Rl R ) Bl A )

In 2 medium like television, a partnership with

advertisers is nothing surprising — look at how ”E
often plastic bags and containers from Glad are RU[N
featured on “Top Chel.”

Bt in magazines, the editorial and advertising sides have stayed distine,
fargely because of the American Sockety of Magazine Editors. The society
hands out the annual National Magarine Awards, and its guidelines govern
how editorial content and advertising showld be kept separate, Cover ads are




Should we ban certain types of advertising?

The Goardiar, Monday 17 Noverrde: 2008 00 01 GNT
ACCE Mo oy

Types of advertising readers and users feel WD Gaandan @ The Oserver B guandbaon (0 vh
GNM should refuse 1o carry

iii“i iiiﬁ I
o

Towhign & oy Bhon @ Adaw b qovy Aovtmay P o oo L e e Pt o
et P Aeve e e s ¢ e - -

S e e -
CiCh o e mage o erderpe

Thore Is o0 ongong debate ot GNM about whether £ I8 gt 50 nfune Cartan types of
advorising for products that are particuiaty damaging 10 socety and the envrorment. Our
columnat George Montict has criticsed rewspapers for faling 50 ban adverts that “make the
destruction of the rosphere seem socially accoptadle”

Alan Rusbvidger. edior in chief of the Guandan and Cbserver, argues that our joumalam
matiers more than he advertising and as “org 3 Pe joumalem 5 free and we slow Geoge
Monbsot 20 onticise us, and we foed froe 10 Crtoise the peopie who advertise, that & more
Imporant Ba the sdvertising *
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a suspect relationship

"It is utterly wrong that what we see in
our homes should depend on the
advertisers to make profits”.

—-Hugh Gaitskell, Labour MP, 1951

Hugh Gaitskell
1906-1963
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PILOT TEST TRANSMISSION

John Reith
1889-1971

"Radio, as a new
medium, enabled
politicians, ... to
resist the pressure of
newspapers"
Harold Innis,
Empire &
Communications, 1950

new technologies,
old questions

"Somebody introduced Christianity into
England and somebody introduced smallpox,
bubonic plague and the Black Death.
Somebody is minded now to introduce
sponsored broadcasting ... Need we be
ashamed of moral values, or of
intellectual and ethical objectives? It is
these that are here and now at stake."
—John Reith, director general of the BBC
(1923-1939), 1954
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"Somebody introduced Christianity into
England and somebody introduced smallpox,
bubonic plague and the Black Death.
Somebody is minded now to introduce
sponsored broadcasting ... Need we be
ashamed of moral values, or of
intellectual and ethical objectives? It is
these that are here and now at stake."
—John Reith, director general of the BBC
(1923-1939), 1954
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a suspect relationship

"In 1993, 1.5% of web servers were on .com
domains. This number grew to over 60% in
1997. At the same time, search engines have
migrated from the academic domain to the
commercial. Up until now most search engine
development has gone on at companies with
little publication of technical details.
This causes search engine technology to
remain largely a black art and to be
advertising oriented. ... we have a strong
goal to push more development and

understanding into the academic realm.”
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so what's new!

forever young, forever anxious

For eyes that are shining
For cheeks like the dawn,
For beauty that lasts
After girlhood has gone,
For prices 1n reason

The woman who knows

Roman face cream, c¢. 50AD . . .o
S ’ Will her metili from A lvptoe
New Scientist, July 2003 buy € cosmetics © esclyp
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technological shift

1475[?] print to England

1477: the pyes of salisbury

it plefe ovip man (ivituel o2 termporel to bpe onp
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books 42%
medicines 6%

before 1700
medicines 42%

advertising in
newspapers
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FARMERS, PLARTERS,

-l e (e o

medicine and marketing

"[T]hose who owned the newspapers were
often involved in the distribution and
sometimes the ownership of the brands
concerned ... the [medicine] trade ...
enjoyed an intimate relationship with the
London publishing trade

... booksellers acted as agents for
proprietary medicines. ... newspaper owned
brands ...sellers of branded medicines more
than any other ... developed the techniques
of print advertising ... woodcut .. display
typefaces, testimonials, endorsements,
claims of royal and aristocratic patronage,
and knocking copy."

Styles, "Product Innovation" 2000
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health sells

and consumables
The drink called Coffee

(which is very wholsom and
physical drink, having many
excellent vertues, closes
the Orifice of the Stomack,
fortifies the heat within,
helpeth Digestion, quikneth
the Spirits, maketh the
heart lighten, is good
against Eye-sores, Coughs,
or Colds, Rhumes,
Consumption, Head-ach,
Dropsie, Gout, Scurvy, Kings
Evil, and many others) ...

Publick Advertiser, 1657
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near perfection

"The trade of advertising is now SO near
perfection that it is not easy to propose
any improvement".

——-Samuel Johnson, 1759
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James Graham'é

1745-1794
S they are very negligently perused, and it

"Advertisements are now sO numerous that

| :‘1!1«

.!” o | , .
& ﬁﬁ : !; | 1s therefore become necessary to gain
<
. \"‘ "" A
:. “\./.‘,‘t a

" 4 ~,f. by eloquence sometimes sublime and

attention by magnificence of promises and

sometimes pathetic"”.

—--Samuel Johnson, 1761

Dr Graham's
Celestial Bed, 1783
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voice of authenticity

A DIALOGUE BETWEEN A MERCHANT
AND HIS BLACK SERVANT

M. SCIPIO
S. What you please to ave, Massa?
M. Yesterday you did not perform your office
properly. You tore the skin from my face ....
S. A, Massa, 1f I am continued in your service,
dat will be ample reward for Scipio; bring good
news to you of Packwood's new invention dat will
move tings with a touch:

No wonder Packwood'’s Strops occasion a fuss
By their value, they are undersold;

A most generous public acknowledges thus

All their weight they are well worth in gold

Cofl 10 -- Advertising




logos were tailored
to evoke folksiness

—--Klein

Aunt Jemima 1903

Complets

Iorveky & Vs \\a
i Jrust Add Water

authencicity

Aunt Jemima's Frozen Pancake Batter
For Aunt Jemima's that taste just great!

No measurin', no mixin', just real easy fixin',
Three minutes from package to plate.
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marketing innovations!?

lifestyle
product placement

the wedgwood store
courting royalty
going global

"class emulation”

self-service

free postage

marking

puffing

& "anti puffado”
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marketing innovations!?

lifestyle
product placement

the wedgwood store

courting royalty

LY Ba s
hrst daughtcrs Malla and Sasha going global
Obama wear J. Crew; retailer's Web
site goes down

BY AVY DOULINA
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new opportunity
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continuity or change!
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pears pair

Andrew Pears & Thomas J. Barrat

Cofl 10 -- Advertising 52
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"no space:
the branded world"




Richard Sears 1863-1914

LSears Roebuck
and€o Chicago.y

from catalog to
community

1862: Homestead Act
1888: Sears Watch Co. catalog

1896: Rural delivery
[USPO: catalogs: "aids in the dissemination of
knowledge"]

1893: Sears, Roebuck & Co, catalog
1897: first color catalog

1908: catalog homes:
Book of Modern Homes and Building Plans
25 tons, 30,000 parts

1908-1940:100,000 homes sold
1968: the whole earth catalog

Advertising




new media
new opportunity

1903: telephone advertising

1909: telephone newspaper

"pretty soon we'll be able to flop over in
bed mornings, turn on a telephone-like
arrangement and listen to a summary of news
from all over the world without getting up
out of bed”
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predictable uses?

"Rural telephones are now playing an important part in the
campaign of all parties in this state. The latest idea is to put
a huge phonograph into the operating room of a rural telephone
exchange and have records of campaign speeches turned on. Then
the wires leading to the different grangers' houses are opened
and the farmer can hear all, while shelling corn in the
kitchen."

Telephony, 1908

"My telephone is far more of a nuisance to me than it is a
convenience," said a housekeeper yesterday, "and I think I will
have it removed, if I am called up as much in the future as I
have been during the past week by theater agents, and business
firms, who abuse the telephone privilege, using it as a means of
advertising".

Rochester, Union & Advertiser, 1909
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newer yet

1919 broadcasting begins in the
Netherlands

Cofl 10 -- Advertising 57



forever young
For eyes that are shining

For cheeks like the dawn,
For beauty that lasts
After girlhood has gone,
For prices in reason

The woman who knows

Will buy her cosmetics fron

Aesclyptoe

dose!y /

oodburys
f acial oap

new media
-old anxieties

Woodbury
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you love fo fon i
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end of an era!

Cofl 10 -- Advertising



new media (again)
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Facebook Advertising

Reach your exact audience and connect real customers 1o your business.,

About Advertising

4. Targeting

| Umtes Wt Rl

L TP
L)y Ony

- L ) A

Lom o i

Connect with Real People
o Reach over 175.000.000 active
FaceDOOk uLers

e ARLME SOCA ACN0AS DO yOur 445 10
INnCrease relevandce.

o Creane demand 100 your product
with eelevarnt ads

Prepare  Step By Siep

—

Frew w8 i

et g e Ve a e
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.Y P cwwav
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Create Your Facebook Ad

o Quckly creste iImage and
e xt-Dased af

o Precisely target oy age. gender,
WCADOn, And mare.

o Choose 10 9y per ik 1CPC) or
imoression (CPM)

and again

Or JOgMN 1O MANage cxalng s

Optimize Your Ads

* Track your progress with real-time
repoing.

o Cam g abowt who's Ockong on
you' M

o Make MmOOINCADONS 10 Maximi e

YO ety
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and again

Approval by a Blogger May Please a Sponsor
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Bernays and backlash

"If we understand the mechanisms and motives of the
group mind, it is now possible to control and
regiment the masses according to our will without

their knowing it,"

"Those who manipulate this unseen mechanism of society
constitute an invisible government which is the true
ruling power of our country. . . . In almost every act
of our daily lives, whether in the sphere of politics
or business, in our social conduct or our ethical
thinking, we are dominated by the relatively small
number of persons . . . who understand the mental
rocesses and social patterns of the masses. It is they

who pull the wires which control the public mind."
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backlash

conspicuous consumption:
Thorstein Veblen,

Theory of the Leisure Class (1899)

muckraking
Samuel Hopkins Adams,

The Great American Fraud (1906);
The Clarion (1914)

subliminal advertising
Vance Packard

The Hidden Persuaders (1957)

culture jamming
Naomi Klein

No Logo (2000)
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Harvard Medical Students Rebel Against Big
Pharma Ties

Two hundred Harvard Medical School students are confronting the school’s
administration, demanding an end to pharmaceutical industry influence in
the classroom.
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coming up

Week 9
16 Mar: Information as property
Required reading:

e "An Act for the Encouragement of Leaming, by Vesting the Copies of Printed Books in
the Authors or Purchasers of such Coples, during the Times therein mentioned.”
Available here

e U.S, Constitution Article 1. Section 8, Clause 8,

Additional material;

e Primary Sources on Copynght 1450-1900
. Bariow John Perry. *

18 Mar: MIDTERM
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