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aob

questions
exams
essays

suggestions

on the media

keyboard signatures
http://www.onthemedia.org/transcripts/2010/02/26/03

advertising archive
http://historyproject.ucdavis.edu/ic/collection/marchand/Advertising/
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sidebar: technology 
changes behavior?

goodheart's law
"any observed statistical regularity will 

tend to collapse once pressure is placed 

upon it for control purposes"

Charles Goodhart, 

"Monetary Relationships," 1975

productivity
production

unemployment
amount of information
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Charles Goodhart

(1936 - )
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"moral hazard"
tracing clicks

rescuing banks
painkillers
car safety
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overview

why advertising?

advertising and infrastructure

information and advertising

what's new?
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why advertising

does advertising does belong in a 
history of information class?
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why advertising?

my answers
a. detaching information from time & technology

cp: public sphere
intelligence

b. pushing at technology
cp: intelligence

pornography

c. raising issues of reliability, trustworthiness ...
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why advertising?

my answers
d. topicality

-advertising & 
the public sphere
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my answers
e. topicality

-advertising & 
public sphere
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why advertising?
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e. topicality

-advertising & 
information infrastructure
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information 
infrastructure

who clicks?
Google

YouTube
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information 
infrastructure

skin in the game
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information 
infrastructure

firefox
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information 
infrastructure

great books
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15

how big?

"moral hazard"?

information 
infrastructure
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failure impossible?
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information issues

information & advertising

economists' view
- informing people

'the efficient market hypothesis'

- helping consumers satisfy their needs

- linking consumers with products
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informing?

torches of freedom

18Easter Parade,1929
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advertising, 
pr & propaganda

Edward Bernays, 1891-1995

1913, Committee  on Public Information

Propaganda, 1928
Engineering of Consent, 1955

Biography of an Idea, 1965

Proctor & Gamble
United Fruit Company

American Tobacco
Dodge Motors

Edward Bernays 
1891-1995

Sigmund Freud
1856-1939
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informing?

20

creating desires or anxieties?
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informing?

“The case is likely to proceed quickly,” Floyd Abrams, 

a constitutional lawyer who is representing the 

Lorillard Tobacco Company, said in a phone interview on 

Monday. “Tobacco is a legal product for adults, and the 

Supreme Court has said that the industry has an 

interest which the First Amendment protects to 

communicate information about its products, and adults 

have the right to receive that information.”

21

http://topics.nytimes.com/top/reference/timestopics/people/a/floyd_abrams/index.html?inline=nyt-per
http://topics.nytimes.com/top/reference/timestopics/people/a/floyd_abrams/index.html?inline=nyt-per
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beyond informing?

James Vicary's subliminal experiments, 1957

worries ahead
"by A.D. 2000 ...depth manipulation of the 

psychological variety will seem amusingly 

old-fashioned.  By then, perhaps the 

biophysicists will take over with 

"biocontrol," which is depth persuasion 

carried to its ultimate. ... Planes, 

missiles, and machine tools already are 

guided by electronics, and the human brain--

being essentially a digital computer--can be 

too."

--Vance Packard, Hidden Persuaders, 1957
22

James Vicary
1915-1977
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linking consumers
& products?

“The astronomical growth in the wealth and 

cultural influence of multinational 

corporations over the last fifteen years can 

arguably be traced back to a single, 

seemingly innocuous idea ... that successful 

corporations must primarily produce brands, 

as opposed to products?”

--Naomi Klein, No Logo
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“the consumer dictates to the companies ... 

simplify choice, guarantee quality ... 

ultimate accountable institution”

--Economist (review of No Logo)



CofI10 -- Advertising
  

a suspect relationship?

"It is inconceivable that we 

should allow so great a 

possibility for service to be 

drowned in advertising chatter."

Herbert Hoover

24

commerce & 
information
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a suspect relationship

London Gazette 
1666  June 18
An Advertisement.

Being daily prest to the Publication 

of  Books, Medicines, and other 

things, not properly the business of 

a paper of Intelligence.  This is to 
notifie once and for all, that we will 
not charge the Gazette with 
Advertisements, unless they be matter 
of State.

25



CofI10 -- Advertising
  

change of mind

 change of subject
Besides all other Chymical Preparations, That 

Great Preservative, the Elixir Proprietotis, 

made with the Volatile Salt of Tartar, so 

much desired and sought, hath been prepared 

by Dr. William Jones, Chymist in Ordinary to 

his Majesty, in the presence of Ten of the 

Chief of the Colledge of Physicians; And by 

reason of the great Abuse that hath been put 

upon it, by selling the common Elixir instead 

thereof; It is now to be had at his own 

Elabaratory.

London Gazette, 1678
26



CofI10 -- Advertising
  

a suspect relationship

"No Advertisement was ever admitted to 

it, tho earnest Application was made for 

it ... It made its own way into the 

World"

John Oldmixon, writing about 
The Medley, launched in 1710.

[it survived for 45 issues]
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support
"All the public papers now on 

foot depend on advertisements." 
-- Defoe, Review, 1705
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comment

“to inform the world where they may be 

furnished with almost everything that 

is necessary for life.  If a man has 

pains in his head, colics in his 

bowels, or spots in his clothes, he may 

here meet with proper cures and 

remedies.  If a man would recover a 

wife or a horse that is stole on 

strayed; if he wants new sermons, 

electuaries, ass’s milk, or anything 

else, either for his body or his mind”

--Steele, 1710
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the wall

30

Mr. SPECTATOR.

Several of my Friends were this Morning got together over a Dish of 
Tea in very good Health, though we had celebrated Yesterday with more 

Glasses than we could have dispensed with, had we not been beholden 

to Brooke and Hellier.  In Gratitude therefore to those good 
Citizens, I am in the Name of the Company, to accuse you of great 

Negligence in overlooking their Merit who have imported true and 

generous Wine, and taken Care that it should not be adulterated by 
the Retailers before it comes to the Tables of private Families or 

the Clubs of honest Fellows.  I cannot imagine how a SPECTATOR can be 

supposed to do his Duty, without frequent Resumption to such Subjects 

as concern our Health
--Steele, Spectator, Friday April 25, 1712
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more news 

Two Portugal Merchants and Vintners ... turning from Merchants and 
Importers, to be Retailers, and setting up Taverns in every Cellar ... 

It has restor'd the Trade ... the Poisoning Art of Adulteratings, 
Sophistications, corrupt Mixtures, and all the abominable Ingredients 

and Compositions, which turn'd our simple Liquids into Wine ... we may 
come to ahve our Portugal Trade restor'd again.

...
Nothing sells, even in the common Taverns new, but Brook and 

Hellier ... These Wines were Neat and Natural ... a Glass of Brook and 
Hellier is the general Entertainment ...  if you hear a Drawer call his 
Wine to be Scor'd, as he comes out of the Cellar, Ten Pints in Eleven 

shall be red or White Prt .. you shall hear them  cry -- thus, A Quart 
of Brook and Hellier-Score.

--Defoe, Review 1711
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the presses roll on
1731:       Daily Advertiser

1737:! London Daily Post 

1744:! General Advertiser

1751:! London Advertiser

1752:! Publick Advertiser (Junius)

1772:! Morning Post & Daily Advertiser

1785:! Daily Universal Register

32

"1754, the [Daily 

Advertiser] appeared in 

the format which was to 

be the standard for the 

English newspaper until 

The Times added a fifth 
column in 1808.  Hence 

the Daily Advertiser may 
fairly be regarded as 

the first modern 

newspaper --Morison 
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the wall comes down?
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a suspect relationship

"It is utterly wrong that what we see in 

our homes should depend on the 

advertisers to make profits".  

--Hugh Gaitskell, Labour MP, 1951

35

Hugh Gaitskell
1906-1963
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new technologies, 
old questions

"Somebody introduced Christianity into 

England and somebody introduced smallpox, 

bubonic plague and the Black Death. 

Somebody is minded now to introduce 

sponsored broadcasting ... Need we be 

ashamed of moral values, or of 

intellectual and ethical objectives? It is 

these that are here and now at stake."

—John Reith, director general of the BBC 

(1923–1939), 1954

36

John Reith
1889–1971

"Radio, as a new 
medium, enabled 
politicians, ... to 
resist the pressure of 
newspapers"

Harold Innis, 
Empire & 

Communications, 1950
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a suspect relationship

"In 1993, 1.5% of web servers were on .com 

domains. This number grew to over 60% in 

1997. At the same time, search engines have 

migrated from the academic domain to the 

commercial. Up until now most search engine 

development has gone on at companies with 

little publication of technical details. 

This causes search engine technology to 

remain largely a black art and to be 

advertising oriented. ...  we have a strong 

goal to push more development and 

understanding into the academic realm." 

37
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so what's new?

forever young, forever anxious

For eyes that are shining

For cheeks like the dawn,

For beauty that lasts 

After girlhood has gone,

For prices in reason

The woman who knows

Will buy her cosmetics from Aesclyptöe

38

Roman face cream, c. 50AD
New Scientist, July 2003
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technological shift

1475[?] print to England

1477: the pyes of salisbury

39

William Caxton
1415?-1492
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print & pain?

40

advertising in 
newspapers

before 1700
books 42%

medicines 6%

1700 - 1710
medicines  42%

Walker  "Advertising in 
London Newspapers"
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medicine and marketing

"[T]hose who owned the newspapers were 
often involved in the distribution and 
sometimes the ownership of the brands 

concerned ... the [medicine] trade ... 
enjoyed an intimate relationship with the 

London publishing trade
... booksellers acted as agents for 

proprietary medicines. ... newspaper owned 
brands ...sellers of branded medicines more 
than any other ... developed the techniques 
of print advertising ... woodcut .. display 

typefaces, testimonials, endorsements, 
claims of royal and aristocratic patronage, 

and knocking copy."

Styles, "Product Innovation" 2000
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health sells

and consumables
The drink called Coffee 

(which is very wholsom and 

physical drink, having many 

excellent vertues, closes 

the Orifice of the Stomack, 

fortifies the heat within, 

helpeth Digestion, quikneth 

the Spirits, maketh the 

heart lighten, is good 

against Eye-sores, Coughs, 

or Colds, Rhumes, 

Consumption, Head-ach, 

Dropsie, Gout, Scurvy, Kings 

Evil, and many others) ...

Publick Advertiser, 1657
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"The trade of advertising is now so near 

perfection that it is not easy to propose 

any improvement".

--Samuel Johnson, 1759

43

near perfection
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"Advertisements are now so numerous that 

they are very negligently perused, and it 

is therefore become necessary to gain 

attention by magnificence of promises and 

by eloquence sometimes sublime and 

sometimes pathetic".

--Samuel Johnson, 1761

 

Dr Graham's 
Celestial Bed, 1783

44

James Graham's 
1745-1794

magnificence of promise
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voice of authenticity
A DIALOGUE BETWEEN A MERCHANT 

AND HIS BLACK SERVANT
M. SCIPIO
S. What you please to ave, Massa?
M. Yesterday you did not perform your office 
properly.  You tore the skin from my face ....
...
S. A, Massa, if I am continued in your service, 
dat will be ample reward for Scipio; bring good 
news to you of Packwood's new invention dat will 
move tings with a touch:

No wonder Packwood's Strops occasion a fuss
By their value, they are undersold;
A most generous public acknowledges thus
All their weight they are well worth in gold

Morning Chronicle, 1794
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authencicity

Aunt Jemima's Frozen Pancake Batter
For Aunt Jemima's that taste just great!
No measurin', no mixin', just real easy fixin',
Three minutes from package to plate. 

46

Aunt Jemima 1903

logos were tailored 
to evoke folksiness

--Klein
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wedgwood
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marketing innovations?
lifestyle

product placement

the wedgwood store

courting royalty

going global

"class emulation"

self-service

free postage

marking

puffing

& "anti puffado"
48
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new technology

Illustrated London News

49

May 1842
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new opportunity
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continuity or change?
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pears pair
Andrew Pears & Thomas J. Barrat
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"no space: 
the branded world" 
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from catalog to 
community
1862: Homestead Act

1888: Sears Watch Co. catalog

1896: Rural delivery
[USPO: catalogs: "aids in the dissemination of 

knowledge"]

1893: Sears, Roebuck & Co, catalog

1897: first color catalog

1908: catalog homes: 
Book of Modern Homes and Building Plans

25 tons, 30,000 parts 

1908-1940:100,000 homes sold

1968: the whole earth catalog

Richard Sears 1863-1914
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new media 
new opportunity

1903: telephone advertising

1909: telephone newspaper
"pretty soon we'll be able to flop over in 

bed mornings, turn on a telephone-like 
arrangement and listen to a summary of news 
from all over the world without getting up 

out of bed"
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predictable uses?
"Rural telephones are now playing an important part in the 

campaign of all parties in this state. The latest idea is to put 
a huge phonograph into the operating room of a rural telephone 
exchange and have records of campaign speeches turned on. Then 
the wires leading to the different grangers' houses are opened 

and the farmer can hear all, while shelling corn in the 
kitchen."

Telephony, 1908

"My telephone is far more of a nuisance to me than it is a 
convenience," said a housekeeper yesterday, "and I think I will 

have it removed, if I am called up as much in the future as I 
have been during the past week by theater agents, and business 

firms, who abuse the telephone privilege, using it as a means of 
advertising".

Rochester, Union & Advertiser, 1909
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newer yet

1919 broadcasting begins in the 
Netherlands

57



CofI10 -- Advertising
  

new media
-old anxieties

Woodbury

58

forever young
For eyes that are shining

For cheeks like the dawn,

For beauty that lasts 

After girlhood has gone,

For prices in reason

The woman who knows

Will buy her cosmetics from 

Aesclyptöe
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new media

Ivory
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end of an era?
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new media (again)
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and again
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and again
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Bernays and backlash
"If we understand the mechanisms and motives of the 

group mind, it is now possible to control and 

regiment the masses according to our will without 

their knowing it,"

"Those who manipulate this unseen mechanism of society 

constitute an invisible government which is the true 

ruling power of our country. . . . In almost every act 

of our daily lives, whether in the sphere of politics 

or business, in our social conduct or our ethical 

thinking, we are dominated by the relatively small 

number of persons . . . who understand the mental 

processes and social patterns of the masses. It is they 

who pull the wires which control the public mind."
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backlash
conspicuous consumption: 

Thorstein Veblen, 
Theory of the Leisure Class (1899)

muckraking
Samuel Hopkins Adams, 

The Great American Fraud (1906); 
The Clarion (1914)

subliminal advertising
Vance Packard

The Hidden Persuaders (1957)

culture jamming
Naomi Klein

No Logo (2000)
67
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jamming

68
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public service jamming
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coming up

70


