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HofI Advertising - 

overview

why advertising

12 types?

Wedgwood

looking  back

looking around

recurring themes

plus ça change?
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HofI Advertising - 

trackback

continuity & change
intelligence
propaganda

post
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HofI Advertising - 

intelligence

4

If you know the 
enemy and know 
yourself, you need 
not fear the result 
of a hundred 
battles. If you know 
yourself but not the 
enemy, for every 
victory gained you 
will also suffer a 
defeat. 

Hi-tech
Low tech
Open source



HofI Advertising - 

political ads or 
propaganda

Willie Horton
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http://www.youtube.com/watch?v=EC9j6Wfdq3o
http://www.youtube.com/watch?v=EC9j6Wfdq3o


HofI Advertising - 

leaving 
the past behind
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HofI Advertising - 

not dead yet
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HofI Advertising - 

the snail turns?

8



HofI Advertising - 

competition
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HofI Advertising - 

when is an ad 
not an ad?
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ads & information
information

creating the informed consumer

product
supplier

price
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HofI Advertising - 

black & white?

informing the consumer
assuring quality

offering solutions
or

misleading
crowding out

creating desires
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HofI Advertising - 

branding & informing
“The astronomical growth in the wealth and cultural influence of 

multinational corporations over the last fifteen years can 

arguably be traced back to a single, seemingly innocuous 

idea ... that successful corporations must primarily produce 

brands, as opposed to products?”

--Naomi Klein, No Logo

“the consumer dictates to the companies ... simplify choice, 

guarantee quality ...ultimate accountable institution”

--Economist (review of No Logo)
13



HofI Advertising - 

informing?
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12 kinds
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HofI Advertising - 

history
appellation Chalkidian 

controllée
Mendaian amphora

Greece 4-5th century bc
a particular coin type of Mende -- 

Dionysos as an ass -- was used as a stamp 
on the handles of a specific type of 

ampphora, consequently dubbed Mendaian
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HofI Advertising - 

Pompei

18



HofI Advertising - 

for beauty that 
Greece & Rome

For eyes that are shining
For cheeks like the dawn,
For beauty that lasts 
After girlhood has gone,
For prices in reason
The woman who knows
Will buy her cosmetics from 
Aesclyptöe

19

Roman face cream, c. 50AD
New Scientist, July 2003



HofI Advertising - 

mirrors & shells

20



HofI Advertising - 

guild shields
Wyde wyndowes ywrought . 

ywritten full thikke,

Schynen with schapen scheldes . 

to schewen aboute

With merkes of marchauntes . 

ymedled bytwene,

Mo than twenty and two . 

twyes ynoumbred.

Piers Plowman's Crede, c. 1394

21

Guild of Shoemakers
Edinburgh



HofI Advertising - 

merchants' marks
And other synes I seghe

sett appon lofte,

Some witnesse of wolle,

and some of wyne tounnes

Some of merchandes merke,

so many and so thikke

That I ne wote in my witt, 

for alle this werlde riche

What segge under the sonne

can the sowme rekken.

Wynnere and Wastour, c. 135022

Seal of the wine merchants of Bruges
Flanders, 1407, ANdeF



HofI Advertising - 

obligatory to voluntary

cutlers' marks
Hallamshire

Earl of Salop's grant, 1564
Act of Parliament, 1624
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HofI Advertising - 

print advertising

The Pyes of Salisbury
William Caxton, 1477

24



HofI Advertising - 

broadcast
Weekly Relations of Newes, 

23 August 1622

If any Gentleman or other accustomed to buy the Weekly 
Relations of Newes, be desirious to continue the same, let 

them know that the Writer or Transcriber rather of this 
Newes hath published two former Newes, the one dated the 

second and the other the thirteenth of August, all of which 
doe carrie a like title, with the Armes of the King of 
Bohemia on the other side of the title page, and have 

dependance one upon another: which manner of writing and 
printing he doth propose to continue weekly by God's 

assistance, from the best and most certain intelligence.
Farewell; this twenty third of August 1622

25

"Newspapers have long tried ways to develop standby 
advertisers willing to fill unused space ..."

NYT, 11.6.06
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"Newspapers have long tried ways to develop standby 
advertisers willing to fill unused space ..."

NYT, 11.6.06

next ad 1624



HofI Advertising - 

public service 
London Gazette 
1666  June 18
An Advertisement.
Being daily prest to the 
Publication of  Books, Medicines, 
and other things, not properly 
the business of a paper of 
Intelligence.  This is to notifie 
once and for all, that we will 
not charge the Gazette with 
Advertisements, unless they be 
matter of State.

26



HofI Advertising - 

matter of state 
London Gazette 
1666
An Advertisement.  The 
Commissioners Request may be 
put into the Gazette, That 

upon the Third day of July 
next, there will be sold at 

Grocers-hall, of Prize-goods, 
Wines, Brandies, Tobaccoes, 
and other Goods; and a 

considerable quantity of 
Spanish Salt; to be delivered 

at Dover.
27



change of mind
London Gazette 
1678

Besides all other Chymical 
Preparations, That Great Preservative, 
the Elixir Proprietotis, made with the 
Volatile Salt of Tartar, so much 
desired and sought, hath been prepared 
by Dr. William Jones, Chymist in 
Ordinary to his Majesty, in the 
presence of Ten of the Chief of the 
Colledge of Physicians; And by reason 
of the great Abuse that hath been put 
upon it, by selling the common Elixir 
instead thereof; It is now to be had 
at his own Elabaratory.



stealing & sealing
London Gazette 
1672
... the true English Lacker, to 

prevent abuses by mixture or 

otherwise, is now published (in 

Bottles Sealed with a Chevern, 

charged with three Cressants between 

three Martlets) by License from the 

Persons to whom the Priviledge is 

Granted, and is to be sold at the 

Rate of 3 s. a Quart besides the 

Bottle.  



stealing
London Gazette, 1690

Dr. Anderson's, or the Scotch 

Pills, being much abused by 

dangerous Counterfeits, since the 

decease of Mrs. Katherine Anderson:  

These are to certifie, (for the 

publick Good,) that the true and 

approved Pill is faithfully 

perpared and for the future to be 

sold, with Printed Directions.
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privileges & 
patenting

London Gazette 
 1674

Whereas several persons of Quality 

formerly Patients to Dr Goddard, have 

been very solicitous to know to whom he 

left the receipt of his Medicines, and 

where the same may be had.  These are 

to give notice, that the said Medicines 

commonly called Dr. Goddard's Drops, 

are now faithfully prepared by Dr 

Charles Goodall.



privileges & 
patenting

London Gazette 
 1674

Whereas several persons of Quality 

formerly Patients to Dr Goddard, have 

been very solicitous to know to whom he 

left the receipt of his Medicines, and 

where the same may be had.  These are 

to give notice, that the said Medicines 
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are now faithfully prepared by Dr 
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first Colonial patent 1711
"Tuscarora Rice"
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the birth of a 
consumer? 

 And here I must take leave to 
assert, That all imported 

Commodities are better restrain'd 
by the height of Imposition, than 

by an absolute Prohibition, if 
sufficient Care be taken to oblige 
the Importers to a ful and strict 
Payment; for this woud be a kind 

of Sumptuary Law, putting a 
necessity upon the Consumer.

Thomas Sheridan, A Discourse of the Rise 
and Power of Parliaments, 1677

 



HofI Advertising - 

consumables
The Publick Advertiser, 
1657

The drink called Coffee (which is 
very wholsom and physical drink, 
having many excellent vertues, 
closes the Orifice of the 
Stomack, fortifies the heat 
within, helpeth Digestion, 
quikneth the Spirits, maketh the 
heart lighten, is good against 
Eye-sores, Coughs, or Colds, 
Rhumes, Consumption, Head-ach, 
Dropsie, Gout, Scurvy, Kings 
Evil, and many others) ... 34



consumables
The Publick Advertiser, 1657

In Bishopsgate Street in Queen's 
Head Alley, at a Frenchman's 
house, is an excellent West India 
drink called chocolate, to be 
sold, where you may have it ready 
at any time, and also at 
reasonable rates.



HofI Advertising - 

consumables 
London Gazette 

1666

An Advertisement.  The 
Commissioners Request may be put 
into the Gazette, That upon the 

Third day of July next, there 
will be sold at Grocers-hall, of 

Prize-goods, Wines, Brandies, 
Tobaccoes, and other Goods; and a 
considerable quantity of Spanish 

Salt; to be delivered at Dover.

36



HofI Advertising - 

consumer
 Then to the Cook’s with Mr. Shepley and Mr. 

Creed, and dined together, and then I went to the 
Theatre and there saw Bartholomew Fair, the first 

time it was acted now a-days. It is a most 
admirable play and well acted, but too much 

prophane and abusive. From thence, meeting Mr. 
Creed at the door, he and I went to the tobacco 

shop under Temple Bar Gate, and there went up to 
the top of the house and there sat drinking 

Lambeth ale a good while. Then away home, and in 
my way called upon Mr. Rawlinson ... for his 

advice to answer a letter of my uncle Robert... 
So home and to bed.37



HofI Advertising - 

the birth of a 

deadly sins
gluttony, lust, greed ....

Bernard de Mandeville
The Fable of the Bees: 

or, private vices publick benefits ...  
(1714)

"A Highwayman having met with a considerable 
Booty, gives a poor common Harlot, he fancies, 
ten Pounds to New rig her from Top to Toe; is 

there a Spruce Mercer so conscientious that he 
will refuse to sell here a Thread

Sattin, tho' he knew who she was?  ... the Stay 
38



Spectator, 5.14.1711



HofI Advertising - 

more disclaimers
"No Advertisement was ever admitted to 

it, tho earnest Application was made 

for it ... It made its own way into 

the World"

John Oldmixon, writing about 
The Medley, launched in 1710.

40



advertising wars 
"The inventors of Strops for Razors 

have written against one another 
this way for several years, and that 
with great bitterness; as the whole 
argument pro and con in the case of 
the Morning-gowns is still carried 
on after the same manner.  I need 

not mention the several proprietors 
of Dr. Anderson's pills."

--The Tatler, Sept 14, 1710.



HofI Advertising - 

ever-permeable wall
“Mr. SPECTATOR.

Several of my Friends were this Morning got together over a 
Dish of Tea in very good Health, though we had celebrated 
Yesterday with more Glasses than we could have dispensed 

with, had we not been beholden to Brooke and Hellier.  In 
Gratitude therefore to those good Citizens, I am in the Name 

of the Company, to accuse you of great Negligence in 
overlooking their Merit who have imported true and generous 

Wine, and taken Care that it should not be adulterated by 
the Retailers before it comes to the Tables of private 

Families or the Clubs of honest Fellows.  I cannot imagine 
how a SPECTATOR can be supposed to do his Duty, without 

frequent Resumption to such Subjects as concern our Health”
Spectator, Friday April 25, 1711

42



Spectator, 9.11.1711



Daily Courant, 7.2.1717



Daily Advertiser, 3.13.1731



Daily Advertiser, 3.13.1731



Daily Advertiser, 4.6.1731



Daily Gazetteer, 11.1.1735



Daily Advertiser, 5.14.1740



Daily Advertiser, 4.26.1740



comment
“advertisements ... appear at the end 

of all our public prints  .... [W]e 
hear that a sovereign prince is fled 

from his capital city ...of the 
tradesman who hath shut up his shop 

and run away ... An advertisement from 
Picadilly goes down to posterity with 

an article from Madrid ... John 
Bartlet of Goodman’s Fields is 

celebrated in the same paper with the 
Emperor of Germany.”

--Richard Steele, The Tatler, 
September 1710



comment 
“[H]alf the advertisements one 
meets with nowadays are purely 

polemical. The inventors of Strops 
for Razors have written against 

one another this way for several 
years, and that with great 

bitterness; as the whole argument 
pro and con in the case of the 

Morning-gowns is still carried on 
after the same manner.  I need not 
mention the several proprietors of 

Dr. Anderson’s pills”
--Steele, 1710



comment
“to inform the world where they 

may be furnished with almost 
everything that is necessary for 
life.  If a man has pains in his 

head, colics in his bowels, or 
spots in his clothes, he may here 

meet with proper cures and 
remedies.  If a man would recover 
a wife or a horse that is stole on 
strayed; if he wants new sermons, 

electuaries, ass’s milk, or 
anything else, either for his body 

or his mind”
--Steele, 1710



perfection?
"The trade of advertising is now so near 

perfection that it is not easy to propose 
any improvement".

--Samuel Johnson, 1759

"Advertisements are now so numerous that 
they are very negligently perused, and it 

is therefore become necessary to gain 
attention by magnificence of promises and 

by eloquence sometimes sublime and 
sometimes pathetic".

--Samuel Johnson, 1761
Dr Graham's 

Celestial Bed, 1783



to shave the nation
A DIALOGUE BETWEEN A MERCHANT 

AND HIS BLACK SERVANT
M. SCIPIO
S. What you please to ave, Massa?
M. Yesterday you did not perform your office 
properly.  You tore the skin from my face ....
...
S. A, Massa, if I am continued in your 
service, dat will be ample reward for Scipio; 
bring good news to you of Packwood's new 
invention dat will move tings with a touch:

No wonder Packwood's Strops occasion a fuss
By their value, they are undersold;
A most generous public acknowledges thus
All their weight they are well worth in gold

Morning Chronicle, 1794



what goes around
Aunt Jemima's Frozen Pancake Batter
For Aunt Jemima's that taste just great!
No measurin', no mixin', just real easy fixin',
Three minutes from package to plate. 



HofI Advertising - 

intelligent spoofs
Electioneering Intelligence

George Packwood, we hear, is returned for the county of Strop, 
with very little opposition.

Law Intelligence
a certain perfumer ... did clandestinely and wilfully utter 
and sell a base counterfeit Razor Strop and a box of Paste, 
and imposed it upon his customers for the make of Packwood

Sporting Intelligence
Packwood is a good shot ...The town has witnessed this on more 

accounts than one, but particularly when he takes his 
favourite piece (the Razor Strop) 

56



Wedgwood 
courting prestige

kings, queens, princes

product placement
Wright
Stubbs

Romney

outlets



illustrated London 
news

1842, war reporting



more art 
with less matter



continuity or 
change?



pears pair
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"no space: 
the branded world" 



"with merkes of 
merchauntes" 

Merchandize Marks Act (UK), 1862

Trademark Registration (UK), 1875



US marks
Trademarks Act (US), 1870



first notable?



real leaders
1825

1858



the catalog
1862: Homestead Act

1888: Sears Watch Co., catalog

1896: Rural delivery
[USPO: catalogs: “aids in the dissemination of 

knowledge]

1893: Sears, Roebuck & Co, catalog

1897: first color catalog

1908: catalog homes: 
Book of Modern Homes and Building Plans

25 tons, 30,000 parts 
1908-1940:100,000 homes sold

1927: Norman Rockwell cover

Richard Sears 1863-1914



agencies
1866:Advertising offices
     Advertising agents 
     (town & country)

6
92

1906: Advertising services:

    Agents and contractors

Offices for Prospectuses

Novelty Manufacturers	


Advertising Artists

Advertising Balloon-makers

Offices (American)

Offices (Colonial)

Offices (Continental)

Offices (Foreign)

Offices (Indian)

Offices (Provincial)

Offices (Scottish)	


339

25

26

7

2

8

22

15

21

13

17

5



advertising, 
pr & propaganda

Edward Bernays, 1891-1995

1913, Committee  on Public Information

Propaganda, 1928
Engineering of Consent, 1955

Biography of an Idea, 1965

Proctor & Gamble
United Fruit Company

American Tobacco
Dodge Motors

[don’t miss: http://cabraham.com/history-public-relations-bbc]

http://cabraham.com/history-public-relations-bbc
http://cabraham.com/history-public-relations-bbc


Bernays
"If we understand the mechanisms and motives of the 

group mind, it is now possible to control and regiment 

the masses according to our will without their knowing 

it,"

"Those who manipulate this unseen mechanism of society 

constitute an invisible government which is the true 

ruling power of our country. . . . In almost every act 

of our daily lives, whether in the sphere of politics 

or business, in our social conduct or our ethical 

thinking, we are dominated by the relatively small 

number of persons . . . who understand the mental 

processes and social patterns of the masses. It is they 

who pull the wires which control the public mind."



coming up
NEUROMARKETING



when old media 
were new

1903: telephone advertising

1909: telephone newspaper
"pretty soon we'll be able to flop over 

in bed mornings, turn on a telephone-like 
arrangement and listen to a summary of 

news from all over the world without 
getting up out of bed"



HofI Advertising - 

predictable uses?
"Rural telephones are now playing an important part in the 

campaign of all parties in this state. The latest idea is to 
put a huge phonograph into the operating room of a rural 
telephone exchange and have records of campaign speeches 

turned on. Then the wires leading to the different grangers' 
houses are opened and the farmer can hear all, while shelling 

corn in the kitchen."
Telephony, 1908

"My telephone is far more of a nuisance to me than it is a 
convenience," said a housekeeper yesterday, "and I think I 

will have it removed, if I am called up as much in the future 
as I have been during the past week by theater agents, and 

business firms, who abuse the telephone privilege, using it 
as a means of advertising".

Rochester, Union & Advertiser, 1909
73



newer yet
1919 broadcasting begins in the 

Netherlands



HofI Advertising - 

public service 
London Gazette 
1666  June 18
An Advertisement.
Being daily prest to the 
Publication of  Books, Medicines, 
and other things, not properly 
the business of a paper of 
Intelligence.  This is to notifie 
once and for all, that we will 
not charge the Gazette with 
Advertisements, unless they be 
matter of State.

75



HofI Advertising - 

more disclaimers
"No Advertisement was ever admitted to 

it, tho earnest Application was made 

for it ... It made its own way into 

the World"

John Oldmixon, writing about 
The Medley, launched in 1710.
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HofI Advertising - 

public service (again)
"It is inconceivable that we should allow so great a possibility 

for service to be drowned in advertising chatter".
Herbert Hoover (Commerce Secretary), 1922

August 28, 1922, AT&T's first sponsored program:
 This afternoon the radio audience is to be addressed by Mr. 

Blackwell of the Queensboro Corporation, who through arrangements 

made by the Griffin Radio Service, Inc., will say a few words 

concerning Nathaniel Hawthorne and the desirability of fostering 

the helpful community spirit and the healthful, unconfined home 

life that were Hawthorne ideals. 

Ladies and Gentlemen: Mr. Blackwell.

This is to notifie once and for all, that 
we will not charge the Gazette with 
Advertisements.

77



HofI Advertising - 

for ads that last
Greece & Rome

For eyes that are shining
For cheeks like the dawn,
For beauty that lasts 
After girlhood has gone,
For prices in reason
The woman who knows
Will buy her cosmetics from 
Aesclyptöe

78

Roman face cream, c. 50AD
New Scientist, July 2003



HofI Advertising - 

new media

Woodbury

79



HofI Advertising - 

new media

Woodbury
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HofI Advertising - 

new media

Ivory
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HofI Advertising - 

new media

Ivory
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HofI Advertising - 

ivory's baby

James Gamble
the Ivory baby, 1886 

81



HofI Advertising - 

baseball & soap bars

1939 Cincinnati Reds 
 Brooklyn Dodgers

Red Barber
& Ivory Soap

82



HofI Advertising - 

behind the times 
"It is utterly wrong that what we see in 

our homes should depend on the 
advertisers to make profits".  Hugh 

Gaitskell

83

26th November



HofI Advertising - 

behind the times

ITV ("independent 
television") launched
"Television advertising in 

Britain began on 22 September 
1955. "Coincidentally" the BBC 
chose the same evening to kill 
off Grace Archer in its long-

running radio soap, The Archers, 
thus stealing the next day's 

newspaper headlines."
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HofI Advertising - 

while on radio
Radio Luxembourg 1933-1992 

Radio Caroline 1964-1967
"By autumn 1964, Radio Caroline had more 

listeners than the three 
BBC networks combined" 
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backlash
conspicuous consumption: 

Thorstein Veblen, 
Theory of the Leisure Class (1899)

muckraking
Samuel Hopkins Adams, 

The Great American Fraud (1906)

subliminal advertising
Vance Packard

The Hidden Persuaders (1957)

culture jamming
Naomi Klein

No Logo (2000)



jamming



public service 
Debi

high school

congress

http://www.cnn.com/US/9703/21/anti.smoking.ad/debi.24.mov
http://www.cnn.com/US/9703/21/anti.smoking.ad/debi.24.mov
http://www.cnn.com/US/9703/21/anti.smoking.ad/toilet.27.mov
http://www.cnn.com/US/9703/21/anti.smoking.ad/toilet.27.mov
http://www.ucsf.edu/senate/tobacco/executives1994congress.html
http://www.ucsf.edu/senate/tobacco/executives1994congress.html


HofI Advertising - 

1984

89

http://www.uta.fi/FAST/US7/NOTES/mov/1984.mov
http://www.uta.fi/FAST/US7/NOTES/mov/1984.mov


HofI Advertising - 

celebrity 
endorsement

times they are a changin'?
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http://www.youtube.com/watch?v=cRQQ-0A0J14
http://www.youtube.com/watch?v=cRQQ-0A0J14


HofI Advertising - 

new media (again)
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HofI Advertising - 

behind the ...
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1967: news on front page
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front-page
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HofI Advertising - 

resistance cracks
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HofI Advertising - 

ad wars
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HofI Advertising - 

and so

information & mutli(ple) media

what is and isn't new

what is and isn't informative

plus  ça change?
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HofI Advertising - 

big business
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