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the road ahead

Tuesday April 14
Advertising 2

Information as property 1

Thursday April 16
Information as property I1
Advent of the Computer

Tuesday April 21
Politics and propaganda
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why are we here?

a. detaching information from technology

b. pushing at/shaping the technology

c. raising issues of reliability, trustworthiness

d. topicality: advertising & the public sphere

e. topicality: advertising and infrastructure 
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a deliberate 
confrontation 
with social and 
technological 

determinism 

—David

human ... 

tendency to lie, 

dissemble, and 

promote ourselves

—Sam

the creation of  

new ways of 

thinking

—Elaine
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public sphere/
infrastructure
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http://www.businessinsider.com

http://www.businessinsider.com
http://www.businessinsider.com
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"no space: 
the branded world" 
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"stretching across 

ever more expansive 

surfaces and cramming 

into the smallest of 

crevices"

Naomi Klein
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homesteading: from 
catalog to community

1862: Homestead Act

1888: Sears Watch Co. catalog

1896: Rural delivery
[USPO: "aids in the dissemination of knowledge"]

1893: Sears, Roebuck & Co, catalog

1897: first color catalog

1908: catalog homes: 
Book of Modern Homes and Building Plans

25 tons, 30,000 parts 

1908-1940:100,000 homes sold

1968: the whole earth catalog

1985: the Well  "community & then some"

Richard Sears 1863-1914
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Stewart Brand, 1938-
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when old
media were new

1903: telephone advertising

1909: telephone newspaper
"pretty soon we'll be able to flop over in bed 

mornings, turn on a telephone-like 
arrangement and listen to a summary of news 
from all over the world without getting up 

out of bed"
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predictable uses?
"Rural telephones are now playing an important part in the campaign 

of all parties in this state. The latest idea is to put a huge 

phonograph into the operating room of a rural telephone exchange and 

have records of campaign speeches turned on. Then the wires leading 

to the different grangers' houses are opened and the farmer can hear 

all, while shelling corn in the kitchen."

Telephony, 1908

"My telephone is far more of a nuisance to me than it is a 

convenience," said a housekeeper yesterday, "and I think I will have 

it removed, if I am called up as much in the future as I have been 

during the past week by theater agents, and business firms, who abuse 

the telephone privilege, using it as a means of advertising".

Union & Advertiser (Rochester), 1909
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newer yet

1919 broadcasting begins in the 
Netherlands
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new media-old anxieties

Woodbury
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Roman face cream, c. 50AD
New Scientist, July 2003
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end of an era?
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1937

1952

1960s

P&G trademark
registered 1872



HofI 09 -- Advertising
  

beyond f2f
1866:Advertising offices
     Advertising agents 
     (town & country)

6
92

1906: Advertising services:

    Agents and contractors

Offices for Prospectuses

Novelty Manufacturers

Advertising Artists

Advertising Balloon-makers

Offices (American)

Offices (Colonial)

Offices (Continental)

Offices (Foreign)

Offices (Indian)

Offices (Provincial)

Offices (Scottish)

339

25

26

7

2

8

22

15

21

13

17

5
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Sister Carrie, 

Theodore Dreiser, 1900

Ulysses, 

James Joyce, 1922

The Job, 

Sinclair Lewis, 1917

Death of a Salesman,

Arthur Miller, 1949

a "drummer"
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advertising, 
pr & propaganda

Edward Bernays, 1891-1995

1913, Committee  on Public Information

Propaganda, 1928
Engineering of Consent, 1955

Biography of an Idea, 1965

Proctor & Gamble
United Fruit Company

American Tobacco
Dodge Motors

Edward Bernays 
1891–1995

Sigmund Freud
1856–1939
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propaganda 

"I am aware that the word 'propaganda' carries to many minds an 

unpleasant connotation;  [I want] put this fine old word back where it 

belongs, and restore its dignified significance.

"... psychologists of the school of Freud who have pointed out that many 

of man's thoughts and actions are compensatory substitutes for desires 

which he has been obliged to suppress ... the successful propagandist must 

understand the true motives and not be content to accept the reasons which 

men give for what they do. 

"The function of the propagandist is much broader in scope than that of a 

mere dispenser of information to the press." — Bernays, Propaganda, 1928
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Bernays
"If we understand the mechanisms and motives of the group mind, it 

is now possible to control and regiment the masses according to 

our will without their knowing it..."

"Those who manipulate this unseen mechanism of society constitute an 

invisible government which is the true ruling power of our 

country. . . . In almost every act of our daily lives, whether in 

the sphere of politics or business, in our social conduct or our 

ethical thinking, we are dominated by the relatively small number of 

persons . . . who understand the mental processes and social 

patterns of the masses. It is they who pull the wires which control 

the public mind." — Bernays, Propaganda, 1928
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backlash

conspicuous consumption: 
Thorstein Veblen, 

Theory of the Leisure Class (1899)

muckraking
Samuel Hopkins Adams, 

The Great American Fraud (1906)

subliminal advertising
Vance Packard

The Hidden Persuaders (1957)

culture jamming
Naomi Klein

No Logo (2000)
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jamming
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public service jamming
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who's driving whom?
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new media (again)
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Consumers "are like 

roaches—you spray them 

and spray them and 

they get immune after 

a while."

David Lubars

Omnicom Group

[quoted in No Logo]

spamspamspamspamspam

http://www.youtube.com/watch?v=anwy2MPT5RE
http://www.youtube.com/watch?v=anwy2MPT5RE
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roach trap?
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social network flatlining?
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still lying, dissembling & 
promoting ourselves
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still lying, dissembling & 
promoting ourselves
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